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Our profile 

Mission and values 

Since 1931, Azienda Trasporti Milanese S.p.A. (hereinafter also “ATM” or the “Company” or the “parent 

company”), the parent company of the ATM Group (the “Group”), established in 2006, aims to be a 

reference point and decisive factor in the integrated mobility system, and in particular: 

 To be a recognized excellence at national and international level for the sustainable

management of integrated mobility, through a service characterized by the centrality of the

consumer, technologically advanced, efficient and resilient;

 To become a promoter of the change and revival of Milan, of its evolution in a more livable,

sustainable, secure and smart city;

 To promote the valorization of its people and assets through the development of new skills

and the attraction and growth of talent by fostering a culture open to diversity and

inclusion.

The Group’s daily action is guided by the following system of values: 

 Quality of life of the community: Aspiration for the daily and continuous improvement of

the quality of life of those who live and move within the territory in which the Group

operates;

 Professional growth: Possibility for each person of the Group to realize himself through a

continuous path of professional growth;

 Ethics, transparency and loyalty: Internal and external activities of the Group based on

respect for the principles of legality, transparency, fairness and loyalty;

 Continuous search for excellence: Attitude open to change, to questioning and to the

continuous search for better solutions.


